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Defining Mobile Value Added Services (VAS) 
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UAE Mobile Value Added Services Market Dynamics 
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Understanding the Mobile VAS Market in the SAMENA region 
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Total Mobile 
Revenues ($ 

Million), CAGR 
(2011-15)  
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MENA Quantitative Market Comparisons  
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SAMENA Qualitative Market Comparisons  
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Future Trends in the UAE VAS Market 

The Continued 
Rise of the Apps 

Store 

Á Both operators have launched app stores, as have several handset vendors  

Á This trend is expected to continue and expand in the country with greater 
download and development of mobile apps  

Á Social networking, entertainment and games are the most selected apps  

BOP Subscribers 
take Priority 

Á Greater focus on Bottom of Pyramid subscribers is expected as operators 
make services more accessible  

Á Mobile money transfer is an example of this trend and Frost & Sullivan 
expects high growth in the take up of this service in particular  

Platform-specific 
Apps come to the 

fore 

Á There is an increased trend in the development of platform -specific apps  

Á Android, Blackberry and Apple are the leading platforms at present  

Á Newer VAS developers typically target these platforms in order to achieve 
quick and sustained growth  
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About Frost & Sullivan 
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Who is Frost & Sullivan 

The Growth Consulting Company   

ÅFounded in 1961, Frost & Sullivan has over 45 years of assisting clients with their decision -
making and growth issues.  

ÅOver 1,700 Growth Consultants and Industry Analysts across 32 global locations  

ÅOver 10,000 clients worldwide -  emerging companies, the global 1000 and the investment 
community  

ÅDevelopers of the Growth Excellence Matrix ï industry leading growth positioning tool for 
corporate executives  

ÅDevelopers of T.E.A.M. Methodology, proprietary process to ensure that clients receive a 360o 
perspective of technology, markets and growth opportunities  

ÅThree core services:  Growth Partnership Services, Growth Consulting and Career Best Practices  
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What Makes Us Unique 

•Exclusively Focused on Growth 

Global thought leader exclusively focused on 

addressing client growth strategies and plans ï 

Team actively engaged in researching and 

developing of growth models that enable 

clients to achieve aggressive growth 

objectives.  

•Industry Breadth 

Cover the broad spectrum of industries and 

technologies to provide clients with the ability 

to look outside the box and discover new and 

innovative ideas.  

•Global Perspective 

32 global offices ensure that clients receive a 

global coverage/perspective based on regional 

expertise.  

•360° Perspective 

Proprietary T.E.A.M.TM Methodology integrates 

all 6 critical research methodologies to 

significantly enhance the accuracy of decision 

making and lower the risk of implementing 

growth strategies  

•Growth Monitoring 

Continuously monitor changing technology, 

markets and economics and proactively 

address clients growth initiatives and position.  

•Trusted Partner 

Working closely with client Growth Teams ï 

helping them generate new growth initiatives 

and leverage all of Frost & Sullivan assets to 

accelerate their growth.  
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T.E.A.M. Methodology 

•Frost & Sullivanôs proprietary T.E.A.M. methodology, ensures that clients have complete ñ360 Degree 

Perspectiveò from which to drive decision-making. Technical, Econometric, Application, and Market 

information ensures that clients have a comprehensive view of industries, markets and technology. 

 
Technical Real - time  intelligence  on  technology,  including  emerging  technologies,  

new  R&D breakthroughs,  technology  forecasting,  impact  analysis,  
groundbreaking  research,  and  licensing  opportunities . 

Econometric In -depth  qualitative  and  quantitative  research  focused  on timely  and  
critical  global,  regional,  and  country  specific  trends,  including  the  political,  
demographic,  and  socioeconomic  landscapes . 

Application Insightful  strategies,  networking  opportunities,  and  best  practices  that  can  
be applied  for  enhanced  market  growth ;  interactions  between  the  client,  
peers,  and  Frost  & Sullivan  representatives  that  result  in  added  value  and  
effectiveness . 

Market Global  and  regional  market  analysis,  including  drivers  and  restraints,  
market  trends,  regulatory  changes,  competitive  insights,  growth  

forecasts,  industry  challenges,  strategic  recommendations,  and  end -user  
perspectives . 
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Global Perspective 

• 1,800 staff across every major market worldwide 

• Over 10,000 clients worldwide from emerging to global 1,000 companies 

 


